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Activation of varieties of cultural tourism
as a factor in the development of the regional socio-cultural space

Abstract. The activation of varieties of cultural tourism, which is aimed at promotion local objects of cultural and
natural heritage and improvement the tourism industry, innovative activities in the socio-cultural sphere and the
formation of new leisure spaces, also contributes to improving the tourist attractiveness of regions and increasing
the economic viability of local communities. The aim of the work is to consider the specifics of the development of
cultural tourism and the use of tools for the promotion of cultural heritage at the global level in the context of the
transformation of the regional socio-cultural space, in particular virtual. The selection of methods is determined by
integrated approaches to the interpretation of the varieties of cultural tourism and the use of a complex of methods
of sociocultural and polysystemic analysis, which combines a systemic method, a method of cultural modeling,
systematisation of materials and generalisation, a comparative method, which made it possible to determine strategic
priorities for the development of regional cultural tourism. The creation of a regional tourist product, through the
activation of varieties of cultural tourism, opens up new opportunities for promotion local traditions, ethno-cultural,
natural and urban heritage of Ukrainian communities; motivates to visit regional cultural events and museums; creates
conditions for filling travels with creative experiences and impressions from communication with various cultural
communities of Ukraine. The practical value of the study consists in the expansion of ideas about the application
of tools for the activation of varieties of cultural tourism in the context of the use of socio-cultural management
technologies, the presentation of elements of cultural heritage and natural landscapes for the development of the
regional socio-cultural sphere

Keywords: cultural heritage objects; local cultural heritage; sustainable tourism; innovations in the socio-cultural
sphere; virtual tourist space

INTRODUCTION

Approval of the principles of functioning of the post-in-
dustrial economy, transition to global digital tools of all
social processes, mass consumption of tourist and recre-
ational resources, threatens to level the uniqueness of na-
tional cultures; it increases the impact of tourist flows on
famous historical sites and environmental objects, which
leads to the destruction of vulnerable elements of cultural
and natural heritage; it causes conflicts, including in social

networks, on ethnic, religious and other grounds. In this
context, the change in approaches to the principles of the
development of tourist routes and cultural tourism des-
tinations, which are observed in the publications of sci-
entists in recent years, expand the idea of the prospects
for the development of tourist activities in local commu-
nities. Innovative models of cultural heritage development
are considered in the works by A.M. Havrylyuk (2019), the
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author considers the features of creating a tourist portfo-
lio for the element of Intangible Cultural Heritage. R. Car-
valho et al. (2018) explored new approaches to the use of
public-private partnerships in the preservation of cultural
heritage and the acquisition of cultural consumption ex-
perience in creative tourism. P.M. Berest (2021) studied
Ukraine’s involvement in European programs for the de-
velopment of cultural routes. The variety of tools for pro-
motion cultural tourism directions at the local, region-
al and national levels is proposed by M. Carvalho (2022),
who considers various ways to use gastronomic heritage
and regional cultural events for joint creative experience.
S.I. Dychkovskyy (2020) analyses transformation of tour-
ist practices and technologies in the Information Society
and development of virtual types of tourism and virtual
presentation of public spaces of historical cities. V. Pidhir-
na (2021) studied the formation of local social entrepre-
neurship in the context of decentralisation. The develop-
ment of gastronomic and urban tourism as factors in the
development of the socio-economic sphere of territorial
communities was studied by 0.0. Fastovets (2018) and
0.1. Korkuna et al. (2020). A separate area of diversification
of the use of local cultural heritage in innovative processes
of personal growth and the acquisition of creative expe-
rience as a result of the development of creative tourism
should be recognised as the proposals of such authors as
N. Duxbury ef al. (2021) from the standpoint of compliance
with the provisions of sustainable development strate-
gies. P. Remoaldo & J. Cadima-Ribeiro (2019), C. Ost & R.
Saleh (2021), and G. Richards & N. Duxbury (2021) noted
the activation of cultural resources to diversify creative
tourism destinations at the regional and local levels. The
provisions set forth in these works allow us to identify the
trends in the development of modern cultural tourism and
to propose the most relevant directions and models of cul-
tural tourism, which are based on the use of cultural herit-
age resources that emphasise local identity.

The purpose of this study is to examine how cultur-
al tourism evolves and how promotional strategies for
cultural heritage are utilised on a global scale, especially
within the changing dynamics of regional socio-cultural
landscapes, with a particular focus on virtual realms.

For the scientific justification of the research results,
comparative and structural-systemic methods of scien-
tific knowledge were used, which provided an opportunity
to consider the directions of cultural tourism development
abroad and in Ukraine, the method of cultural modeling,
which helped to clarify the toolkit for the popularisation
of local cultural traditions and regional objects of cultur-
al heritage. A comprehensive analysis of the specifics of
the organisation of tourist activities in local communities,
which is determined by the multivariate interpretations
of local cultural heritage, socio-cultural and natural fea-
tures of the territories and the search for new approaches
to the use of the regional tourist product, made it possi-
ble to identify the resources of the interaction of the va-
rieties of cultural tourism in the context of the growing

attractiveness of cultural locations and the revival of the
tourism industry of the regions of Ukraine.

Models of cultural tourism development

Features of the use of effective tools for the development
of cultural tourism at the regional and local level due to
the strengthening of the diversity of cultural activities and
the popularisation of intangible heritage, the development
of the cultural and creative sectors are the subject of con-
troversy in numerous studies of Ukrainian and foreign au-
thors, the support of state and non-governmental institu-
tions, international funds and organisations.

Ukrainian cultural institutions continue to support
programs and projects for the preservation and promo-
tion of cultural heritage even during a full-scale invasion,
from 24 February 2022, which is a resource for boosting the
development of cultural tourism. A comprehensive study
of the cultural practices of the population of Ukraine dur-
ing the war carried out by LV. Chupriy et al. (2023) with
the financial support of the UCF which is showed that it is
very important for Ukrainians to develop a comprehensive
strategy for the development of Ukrainian culture based on
the principles of holistic implementation of the National
idea at the level of all cultural institutions and in all regions
of the state, total distancing from Russian culture; resto-
ration of the personnel potential of cultural institutions
and destroyed cultural infrastructure. A significant event
for Ukrainians in 2023 was the introduction of the “Tradi-
tions of the Generous evening”, which represent the rites
and features of festive dishes of all regions of Ukraine in
the National List of elements of intangible cultural herit-
age, and preparation for the introduction of the ritual song
“Shchedryk” by Ukrainian composer Mykola Leontovych
into the representative list of intangible cultural herit-
age of humanity. The Ukrainian Cultural Foundation has
planned four grant programs to promote the implemen-
tation of projects and the creation of cultural products in
the areas of “Restoration of cultural and artistic activities”,
“Cultural heritage”, “Culture without barriers”, “Culture.
Regions” for 2024 (Ukrainian Cultural Foundation, 2023).

With the beginning of the full-scale invasion in Feb-
ruary 2022, international foundations and organisations
began to assist Ukrainian museums, archives, libraries in
preserving the national cultural and historical heritage, fi-
nancing specific projects and expeditions to protect cultur-
al heritage sites, and later organised trainings to prepare
for the restoration of affected monuments and promote
Ukrainian sites to the World Heritage List, in particular,
the list of nominees included “Chernihiv Ancient”, which
suffered partial damage during the blockade months.

At the same time, it is important to participate in in-
ternational cultural projects and programs for the devel-
opment of cultural tourism routes that already operate on
the territory of the European Union countries and directly
relate to the historical and cultural heritage of Ukraine.
Historical and cultural analysis is extremely necessary
for promising tourist destinations that will stimulate the
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formation of effective models of cultural tourism at the
state and regional levels, since they are a key factor in the
creation and preservation of the cultural genetic memory
of the nation (Berest, 2021).

A detailed study of the main works devoted to the
forms of cultural product consumption and the devel-
opment of cultural tourism indicates a special attention
to reconstruction processes of abandoned buildings and
old industrial zones began and their transformation into
shopping and office complexes, museums and art galler-
ies, parks and squares, and later transformation of his-
torical industrial territories into creative clusters, hotels
and restaurants, cinemas, shopping and entertainment
centers, which by preserving the authenticity of the urban
environment and creating new cultural locations, attract-
ed tourists and contributed to improving the quality of life
of local communities. K. Honcharova (2018) draws atten-
tion to the fact that tourist attractiveness of the historical
center is also determined by the laid infrastructure, which
allows to save on the development of new territories. In
addition, historical public spaces (squares, streets, parks)
and cultural heritage sites most often become venues for
creative events: concerts, festivals, ethnographic fairs.

V.N. Pidhirna (2021) notes that local market of tour-
ist services forms primary tourist flows, establishes links
between travel companies and accommodation, catering
establishments, transport enterprises at the regional and
national levels.

Innovative development of local cultural heritage

A number of researchers pay more attention to specific
issues, in particular: development of sustainable tour-
ism business models based on cooperation with local
entrepreneurs (Dias el al., 2020); structural changes of
the local economy under the influence of rural tourism
development (Cunha et al., 2018). The development of the
tourism sector in small territorial communities faces a
number of problems, which are especially noticeable in
rural regions. This primarily applies to interested resi-
dents of communities who can adequately present lo-
cal historical or religious monuments, original customs
and folklore holidays. As I.M. Kulish (2022) notes, in this
context, the role of advisory work of workers in the so-
cio-cultural sphere is growing. The author also inves-
tigated the problems of the functioning of the regional
tourism market of Ukraine. One of the varieties of cul-
tural tourism that has the potential for development in
all Ukrainian regions is gastronomic tourism, because
culinary customs and traditions are established tool for
learning about local cultural heritage. Especially prom-
ising is its development on the basis of farmsteads of
rural tourism and ethnographic museums-skansen (gas-
tronomic festivals, excursions to local producers of craft
products, gastronomic events at fairs and holidays of the
village), which can become factors of competitiveness for
large tourist destinations and provide significant reve-
nues to local budgets (Korkuna et al., 2020).

The incentive factors for the development of new cul-
tural resources are often events of event tourism, which
has a multiplicative effect of integrating individual mon-
uments of cultural heritage into the tourist network and
encourages the expansion of offers of local hotel and res-
taurant establishments, souvenir shops, museums, galler-
ies and other objects of the socio-cultural sphere. Accord-
ing to S.I. Dychkovskyy (2020), the expansion of the range
of motivations for visiting certain countries and getting
acquainted with the cultural heritage of certain regions
among modern travelers is often associated with the ac-
tivation of new tourist practices, meaningful leisure con-
tent through interactive stay programs, the opportunity
to take part in cultural events and plunge into the cultural
environment of a certain area.

According to A. Holod (2022), the concept of reform and
post-crisis restoration of the tourism sector of Ukraine
should include strategies for the development of alterna-
tive tourism, since it focuses on preserving the natural and
cultural stability of small tourist destinations and offers
local tourist products, reorients tourist flows to the inter-
nal market and activates forms and types of travel, in the
development and promotion of which the local commu-
nity takes an active part. In the original natural and eth-
nographic regions, a promising direction for reviving the
tourist movement can be the development of rural, local
history adventure and ethnographic types of tourism and
combining the efforts of territorial communities aimed at
creating a common tourist destination or tourist route, in-
troducing their innovative forms of development into local
social and tourist entrepreneurship such as cooperatives,
networks and clusters with a predominance of ethno-
graphic and ecological component (Vasylyev et al., 2021).

The list of analysed forms and methods of develop-
ment of regional socio-cultural space, means of develop-
ment of varieties of cultural tourism, is consistent with
the most common directions of tourist activity in world
practice. At the same time, as a result of the use of the
structural-systemic method in researching the materials
of scientific works devoted to the issue of cultural tourism,
some limitations were revealed in considering the trends
of such a promising approach for Ukraine, in the modern
period, to improving the tourist attractiveness of regions,
as the formation of a virtual tourist space at the local level.
Misunderstanding or ignoring the situation regarding the
emergency condition of architectural or historical monu-
ments on the part of local authorities, unwillingness to co-
operate with activists of the local community, leads to the
destruction or loss of valuable historical buildings, objects
of national or regional cultural heritage.

According to L.D. Bozhko (2016), the phenomenon of
virtualisation of cultural heritage in the global informa-
tion space, thanks to which an object can quickly become
known in various online communities and join e-culture
products. Reconstruction in virtual and augmented reality,
creation of electronic versions of cultural heritage collec-
tions: (libraries, museums, archives), objects of historical
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and cultural reserves and cultural landscapes, is an im-
portant factor in the accessibility of cultural values in the
world tourist space, and also is the basis for preserving re-
gional and local cultural diversity. There is an urgent need
for laser scanning, which will help create 3D models for all
important objects of local cultural heritage that are under
threat of destruction or gradual destruction, form a data-
base for tourist routes.

With the assistance of the Federal Ministry of Foreign
Affairs of Germany and the Goethe Institute, specialists of
the Center for the development of museology and monu-
ment studies in 2023 conducted a scientific study in four
Ukrainian towns to determine: which heritage is most rep-
resented in the public space of historical cities of Ukraine;
actions of local authorities and communities that contrib-
ute to the preservation or destruction of the cultural her-
itage of past generations; the most common models of the
socio-cultural environment that form local identity; the
vision of local communities for the further development of
public spaces, with an emphasis on ancient historical and
cultural heritage (Center for the development of museol-
ogy and monument studies, 2023). The team of the project
“Visual identification of heritage in the public space of his-
torical cities of Ukraine” proposed the creation of viewing
points using transparent stands, which reconstructed the
view of ancient historical buildings against the background
of natural and architectural landscapes, in order to deter-
mine how heritage identification affects the development of
territories of historical settlements of Ukraine and increase
the tourist attractiveness of small historical cities. Festivals
of historical reconstruction and animated theatrical excur-
sions that recreate the events of the past have become a real
trend on excursions in historical centers, castles and muse-
ums (Fastovets, 2018). Especially this direction of work with
the historical socio-cultural space is typical for large cities.

Avivid example of the active participation of the com-
munity of amateurs and professionals in the promotion
of Ukrainian Cultural Heritage is the photo contest “Wiki

Loves Monuments”, with the help of which an open list
of cultural heritage sites of Ukraine was created. Thanks
to the efforts of 3000 participants, this photo contest
in Ukraine has managed to collect photo and video data
and lists about more than one hundred thousand cultur-
al heritage sites over the 11 years of its existence (Wiki
Loves Monuments, 2023). The importance of forming
such an open Ukrainian list also lies in the fact that in
the conditions of constant destruction of monuments
from shelling, it is an addition to the State Register of
immovable monuments and regional lists of cultural
objects that are not always available and contain out-
dated data. It should be noted that the achievements of
local enthusiasts in the direction of creating photo gal-
leries and articles about Ukrainian Cultural Monuments
turned out to be more effective than the activities of
state and regional structures.

The viability of elements of cultural heritage is man-
ifested through the transfer of experience and knowledge
about them by carriers of the traditions of “living” culture
from generation to generation, which is important for
continuous functioning in historical realities. According to
A.M. Havrylyuk (2019), each of the elements has a tourist
attraction and requires the application of a set of promo-
tion measures, which are most expedient to implement
through the creation of a tourist portfolio. The main role
of interested tourists elements NCS and presentations of
cultural and natural resources formed in a certain terri-
tory belong to representatives of local communities and
local self-government bodies, which should develop a set
of measures aimed at protecting and promotion region-
al tourist attractions, creating practical navigators in the
area for the tourist community (Table 1). Along the way, it
is worth noting that on the pages of the Virtual museum
of intangible cultural heritage (2024) which are constantly
updated with new information, an interactive map of the
elements of the NCS and web pages with descriptions of
elements, a video and photo gallery are presented.

Table 1. Innovative models of local cultural heritage development

Areas of activity

Influence on the creation of a regional tourist product

Support of programs and projects of preservation
and popularisation of cultural heritage at the state level

Development of local socio-cultural space, development
of varieties of cultural tourism

Diversification of information tourism practices and technologies
to promote elements of cultural heritage and natural landscapes

Development of virtual types of tourism and virtual presentation
of small historical towns and nature conservation objects

Involvement of Ukraine in European programs
for the development of cultural routes

Integration of individual monuments of cultural heritage
into the world and national tourist network

Creation of a tourism portfolio for elements
of intangible cultural heritage

Growing role of advisory work of local socio-cultural workers

Use of regional cultural events

Preserving the authenticity of the cultural environment
and creating new cultural locations

Development of ethnographic, rural
and alternative types of tourism

Development of sustainable tourism business models based
on the functioning of local social entrepreneurship and improving
the quality of life of territorial communities

Use of local cultural heritage in innovative processes
of personal growth and acquisition of creative experience

Development of cultural and creative sectors,
which reorient tourist flows to the internal market

Source: developed by the author
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Local governments are responsible for leading ef-
forts to promote regional tourism attractions. Relevant
measures may include initiatives such as cultural herit-
age preservation programs, sustainable tourism practic-
es, educational activities and partnerships with relevant
stakeholders. By taking an active role in the management
and promotion of regional tourism attractions, local
communities and local governments make a significant
contribution to the overall improvement of the tourist
experience and sustainable development of their regions.

CONCLUSIONS

Promotion of the ethno-cultural heritage of Ukrain-
ian regions in the context of the use of socio-cultural
management technologies: rural tourism, exhibitions
of folk crafts, fairs, gastronomic festivals, holidays,
museums-skansens; routes of European cultural herit-
age; event types of tourism in the urban environment;
all types of virtual tourism should include to the list
of the most promising areas that it is advisable to de-
velop for the active development of the regional socio-
cultural space.

Identifying the priorities of innovative tourism and
socio-cultural activities in the field of preservation and
popularisation of cultural heritage, the formation of cre-
ative experience, through access to the virtual tourist

That is why, the use of modern digital technologies,
the preservation of digital copies of monuments of culture
and art, laser 3D scanning and photogrammetric shooting
of historical monuments, 360-degree photography tech-
nologies, digitalisation of architectural objects that are the
hallmark of territorial communities to create accurate 3D
models, in the future can contribute to communication
between local historians, specialists of the tourist and so-
cio-cultural sphere to popularise the topic of preserving
monuments, create the basis for including information
about preserved and destroyed elements of cultural herit-
age in virtual tourism routes. The creation of 3D tours and
museum excursions, promote the promotion of Ukraini-
an heritage among Ukrainian and foreign travelers and
diversify the types of cultural tourism, help the cultural
management of local communities, the state and public
sector to better present the natural and cultural heritage.

Considering the fact that this study had limitations
in the analysis of various examples in the context of the
transformation of the socio-cultural environment of local
communities by means of virtual tourism, future direc-
tions of research should be aimed at the analysis of strat-
egies, programs and projects related to the long-term
cultural management of the digital tourist space of united
territorial communities.

space of local communities, contribute to the emergence ACKNOWLEDGEMENTS
of new objects that emphasise local identity, optimise the  None.
processes of cooperation between local entrepreneurs
and representatives of various cultural communities, CONFLICT OF INTEREST
present the full range of tourist resources of Ukraine.  None.
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AKTHBI3AIIA Pi3HOBUIIB KYJILTYPHOIO TYPU3MY
SIK (paKTOP PO3BUTKY PEriOHAIBHOIO COIIOKYILTYPHOI'O IIPOCTOPY

AHOTAIIA. AKTUBI3alig PI3HOBUIIB KyJILTYPHOIO TYPH3My, AKUI CIIPAMOBAHUII Ha MOIYIAPU3AINI0 MiCIEBHX
00’€KTIiB KYJALTYPHOI Ta MPUPOIHOT CHAJIMHN i BAOCKOHAIEHHS TYPUCTUYHOT iHycTpil, iINHOBAIINHY AisSIbHICTD Y
COLIIOKYIbTYPHII cdepi Ta opMyBaHHS HOBUX JO3BLILIEBUX IIPOCTOPIB, TAKOK CIIPUSE MOKPAUICHHIO TYPUCTUIHOT
npuBabINBOCTI PEerioHiB Ta MiABUIIEHHI0 €KOHOMIYHOI JKUTTE3JIaTHOCTI MiCIIeBUX TrpoMan. MerToio poboTu €
PO3LIA CIeMUMIKK PO3BUTKY KYJILTYPHOI'O TYPU3MY Ta BUKOPUCTAHHS IHCTPYMEHTIB IOIYISPU3ALil KYIbTYPHOL
CHaAUIMHU Ha r106aIbHOMY PiBHI B yMOBax TpaHcdopMaliil perioHaJIbHOT0 COLIOKYJILTYPHOrO IIPOCTOPY, 30KpeMa
BipTyaabHOro. Bubdip MeToiB JT0CTIIZKeHHS 3yMOBICHUI KOMILIEKCHUMU ITAX0IaM# JI0 iHTepripeTanii pisHoBu/IiB
KY/JIHTYPHOI'O TYPU3MY Ta BUKOPUCTAHHAM KOMILICKCY MCTO/IIB COIIOKY/IbTYPHOI'O Ta IOJICCTCMHOTO aHAIi3Y, SKUI
IMOETHYE CUCTEMHUI METO/I, METOJ, KYJILTYPOJIOIiYHOT0 MOJCII0OBAHHS, CUCTEMaTU3aIil MaTepiaTiB Ta y3arabHCHHS,
MOPIBHSIBHUIT METOJ, 1O J03BOJMIO BU3HAYUTHU CTPATEIiuHi MPIOPUTETH PO3BUTKY PEriOHAILHOIO KYIbLTYPHOI'O
TypusMmy. CTBOPCHHS PEriOHAIBHOIO TYPUCTUYHOIO IPOAYKTY dYepe3 aKTUBi3alilo Pi3HOBUIIB KyIbTYPHOI'O
TYPUBMY BiJKPMBA€ HOBI MOKJIMBOCTI /IS TOIMYISPU3alil MiCIICBUX TPAIMUIN, CTHOKYJILTYPHOI, IIPUPOIHOI Ta
ypOaHiCTUYHOT CHATIIMHI YKPaTHCHbKUX I'POMAaj; MOTUBYE 10 BiIBiAyBaHHS pPCrioHATbHUX KYJIHTYPHUX IOl Ta
My3¢€iB; CTBOPIOE YMOBH JI/Isl HAIIOBHCHHS ITOJ0OPOKEI TBOPYMM JOCBIZTIOM Ta BPasKCHHSIMU BiJ] CIILTKYBaHHSA 3 Pi3HIMU
KYJIBTYPHUMU CHiTbHOTAMU YKpainu. [IpakTWuHa LiHHICTH TOCTIIZKCHHS IOJISArae y PO3IMMPCHHI YSIBJICHL IIPO
3aCTOCYBAHHS iIHCTPYMEHTIB aKTUBI3allil pisHOBU/IIB KYIbTYPHOI'0 TYPU3MY B KOHTEKCTi BUKOPHCTAHHS TEXHOIOTII
COLIIOKYIbTYPHOI'O MCHEI;KMCHTY, IPE3CHTAIl CICMCHTIB KYJIbTYPHOI CIIAIUIMHA Ta MPUPOIHUX JaHAMADTIB I
PO3BUTKY PErioOHaIbHOI COIIOKY/IHLTYPHOI chepu

Kai04oBi c10Ba: 00’¢kT KyJAbTYPHOI CHAJUIMHU; MicleBa KyIbTYPHA CHAIUIMHA; CTAAMI TYpU3M; iHHOBAIii B
COIOKYABTYPHII cepi; BipTyaIbHUil TYPUCTUYHII TIPOCTIP
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